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Abstract: The article is devoted to the study of quantitative
characteristics of the influence of cultural and religious
characteristics of individual civilizational (cultural) regions on the
work of the media. The study was conducted with the help of media
analytics experts selected according to strictly defined criteria, who,
using the Delphi method, determined the number and characteristics
of narratives in the most popular media of three regions - the United
States, China and the Arab countries of the Middle East. In the
course of numerous iterations, the criteria for identifying a narrative
and its characteristics about the objectives of the study were
empirically determined. The study reveals significant findings about
distinct patterns of engagement with internal and external narratives
within the three examined regions. Each region, driven by its unique
cultural and historical attributes, strives to ensure sustainability and
media antifragility through diverse approaches. The practical
contribution of the study can be used in the analysis and
organization of the work of international media, taking into account
the cultural and civilizational characteristics of large audiences.
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The work of the media is subject to general laws that are dictated by the peculiarities of
human perception of information, economic laws, and general laws of information exchange
(Boccia Artieri & Gemini, 2019; Boulianne, 2020). This may explain the common features of
the existence of media in different countries. However, the features of media management,
features of economic conditions and ideology that can influence or even control the activities
of the media make the picture of media work in different countries critically different (Berges
Puyo, 2022; Buckingham, 2019; Cao & Yu, 2019). The most noticeable influence on the media
comes from the restrictions of totalitarian and authoritarian ideologies or the strong religious
context of a particular country. In the latter case, the media and journalists may follow self-
censorship under the pressure of the dominant public discourse (Grau, 2021; Tuzov & Masood,
2024; Xia et al., 2019). For example, in many countries with a traditional patriarchal way of
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life or a dominant religious way of life, feminism can be discussed only as a phenomenon that
exists in other societies (Harvey, 2019; Marciniak & Imre, 2007; Walter, 2021).

Hereinafter, narrative is used in its terminological meaning characteristic of media
research. Narrative refers to a method of constructing and presenting a narrative that has unique
characteristics or a specific narrative used in media or political discourse to influence audiences
(Piper et al., 2021; Shiffman et al., 2020). It is difficult to find a single precise definition of
narrative in this context. A common example of a narrative would be the presentation in Russia
of the Second World War as the sole victory of the Red Army over fascism, which formed the
duty and moral obligations to the Soviet Union among the rest of the countries of the anti-fascist
coalition. Narrative is not necessarily about facts or coherent argumentation, but rather a
method of telling a story or a unique way of describing an event (Mékeld et al., 2021).
Narratives, adeptly crafted by the mass media, are considered a particular form of ““soft power”
capable of gradually and covertly shaping social approval or condemnation of certain
phenomena, which may not necessarily be openly discussed by the state, as exemplified by the
formation of public opinion regarding the importance of reviving nuclear energy in Poland
(Zuk, 2023).

The exertion of pressure on the media is not solely accomplished through administrative
means or explicit threats, as the historical example of samizdat in the Soviet Union illustrates,
indicating that such pressure can be overcome relatively easily (Vaissié, 2022). Effective
pressure is carried out precisely at the level of discourse and the generally accepted ideology
that the media adhere to because they follow society in this (Arafat et al., 2021; Boccia Acrtieri
& Gemini, 2019). Frequently, Western and liberal media, along with prominent media
corporations, disseminate narratives that possess a detrimental impact on societies adhering to
more traditional values (Fadhlurrohman & Purnomo, 2020). This can cause complex and even
military-political consequences, as in the case of Russia, in which the dominant ideology is
repelled by opposition to the liberal values of the West, which are supposedly destroying a
normal society and civilization. Close views are professed by some Arab countries, and, with
some clarifications, China (Jones Luong, 2019; Luo & Harrison, 2019; -Ospina & Roser, 2023).
The countries of Central and Eastern Europe, of which Bulgaria can be a prominent
representative, despite the Christian traditions (Catholic or Orthodox in each country,
depending on the historical context), are secularized. A feature of the work of the honey of
these countries is, to a greater extent, the use of a traditionalist narrative as a defense of their
right to make independent decisions and preserve their identity within the framework of large
interstate and supranational associations. For Bulgaria, these are the EU and NATO the work
of media in Central Asia (Splichal, 2019). For China, the preservation of public morality and
social order is not only a matter of ideology or philosophy but the preservation of its own
identity and the pace of economic development based on a certain approach to working with
human capital, which can be destroyed by Western discourse. The contemporary ideological
policy of China is disseminated through a complex fusion of orthodox ideology, predominantly
conveyed by official mass media, and its combination with more liberal popular sentiments,
utilized as a means to sustain the popularity of desired ideas within society (Wang, 2023).

The situation of COVID-19 and opposition to vaccination in many societies have
demonstrated what a huge role the “antifragility” of the public media system plays
(Brailovskaia & Margraf, 2022; Kim et al., 2020; Mheidly & Fares, 2020). Unpredictable events
can lead to the fact that it is the exchange of information and the dissemination of adequate and
correct information that is the key to survival and maintaining the stability and sustainability of
society (Kvasni¢kova Stanislavska et al., 2020; Luo & Harrison, 2019). Free discussion and
access to the discussion of any ideas characteristic of the liberal ideology is often seen as a
prerequisite for sustainability. The historical record of 20th-century post-colonial nations
indicates that contrary to the assertion, the influence of international media and the imposition
of a discourse that undermines traditional values can give rise to highly detrimental trends in
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both political and economic spheres (Park et al., 2020). Therefore, several tasks arise to find
the optimal balance of openness and “antifragility,” to preserve the identity of discourse and
freedom of the media, journalistic ethics, and freedom of speech, which cannot be solved
uniformly for all countries (Aven, 2015; Cosenza et al., 2020).

Each cultural milieu possesses, to some extent, an established model of power relations
among authority, media, and society, the comprehension of which is crucial for attempts to
convey certain ideas to society successfully. Understanding these dynamics facilitates the
exploration of ways to address conflicts between representatives of different cultures and social
groups and overcome negative phenomena mediated by media influence. One of the key
features is how the media in various states maintain a balance between local and global contexts
and how they transmit messages of international significance, as this significantly impacts
interethnic and interstate relations in the future. The primary aim of this study is to compare
regions that are culturally and ideologically divergent, examining how their respective media
outlets interact with narratives originating from various sources.

An attempt was made to determine the relationship between different types of narratives
propagated by the media in various regions: narratives concerning purely domestic state
processes, international narratives originating from other states and transmitted in relatively
unchanged form, and based narratives—narratives with foreign origins but significantly altered
through the addition of specific local interpretations or assessments. The United States, China,
and countries of the Arab world were chosen as regions of study due to their pronounced
cultural differences and frequent roles as poles in interstate and interethnic conflicts. The
conducted research can help reveal the dynamics of interaction between the international, and
local agenda and global behavioral strategies of media clusters of large countries or large
clusters of countries united by common cultural and religious characteristics.

Literature Review

Modern research in the field of specific features of the work of the media in various
countries is most often based on separate significant discourses, for example, feminist (Hartley,
2019; Harvey, 2019; Marciniak & Imre, 2007) or related to the pandemic and its perception
(Kim et al., 2020; Mheidly & Fares, 2020; Theocharis et al., 2023). The globalization of media
and the availability of any media from any country due to the Internet, social networks, and
now artificial intelligence and machine translation leads to a completely new structure of
influence on society (Humprecht et al., 2022; Jin et al., 2019; Luttrell & Wallace, 2021). The
historical media acted as a means of conveying ideology to the mass public consciousness and
reflecting the interests of the masses so that the elites could get acquainted with it (Qalati et al.,
2022; Stam, 2019). It is this approach to the media that has formed from them the so-called
“fourth estate,” according to some researchers (McCombs & Valenzuela, 2020; Shiffman et al.,
2020; Sopieva, 2019). The rapid advancement of information technologies has altered the way
people consume information. Nowadays, access to content from various countries and sources
has become significantly broader, thereby intensifying globalization, and the influences of other
cultures, and creating new challenges regarding the maintenance of local identity and unity,
which state leadership must address (Darawsheh et al., 2023; Sutrisno, 2023).

The advent of Web 2.0 and then Web 3.0 and the formation of the social networking
society radically changed the position of the media, which can no longer be a translator of
ideology. To preserve self-identity and form public opinion, different models and different
modes of operation of the media arise (Rossi, 2020; Sutkuté, 2019; Twenge & Campbell, 2019).
Modern Western society is characterized by the formation of network-centric distributed
communities based on interests that coexist with large media-controlled corporations. Such a
structure allows us to largely maintain the flexibility of society and realize the public interests
and interests of individual communities (Sutkuté, 2019; Vrontis et al., 2021). Nevertheless,
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contemporary media outlets are also becoming more susceptible to certain negative phenomena,
such as the rapid spread of misinformation, which can entail significant adverse consequences
for society (Piper et al., 2021; Traberg et al., 2022). Modern researchers even consider the
necessity of additional monitoring of the media by the public (Lauk & Berglez, 2024).

Developing post-colonial countries and countries of the global South often find
themselves in a position where they need to fight to maintain social homeostasis by maintaining
certain features of social relations, social order, and traditional ideology (Radebe, 2020).
According to researchers, they can follow the path of increasing control over the activities of
the media or involve non-state media in the implementation of state policy, as in China and
several other countries. In addition, these countries have the option to utilize a robust and
prevailing religious discourse, which serves not only to safeguard their identity but also to
disseminate it beyond their borders, particularly to the nations formerly exercising hegemonic
control (Luo & Harrison, 2019; Ortiz-Ospina & Roser, 2023). This approach can often be seen
in Arab countries. Media outlets in some postcolonial states are also characterized by a greater
propensity, as noted by researchers on African media, to highlight narratives based on conflict
when covering international agenda events (Ditlhokwa & Cann, 2024). The researchers note
that the concept of the clash of civilizations or the theory of the agenda does not always
accurately reflect how this complex process of interaction between global capitalism and
civilizational unigueness takes place in the media space (Heidenreich et al., 2019; Park et al.,
2020; Rifai et al., 2021). Furthermore, media in some postcolonial countries are currently
undergoing a process of gradual transformation in response to changes in the political landscape
of the state, as well as the emergence of new opportunities in the media sphere associated with
the proliferation of online media. Specifically, the shift from large state-owned media, which
were tasked with broadcasting government policy, is sometimes being supplanted by quasi-
state online media. Thus, there is an observed attempt by the country's leadership to adapt to
the evolving landscape and maintain their positions within society (Lusike Mukhongo et al.,
2023; Ndlovu & Mutanda, 2024).

Modern media in the Arab countries of the Near and Middle East function in a way that
is different from that usual for Western media. Chinese media deliberately conform their
activities to the established “party line” and do not follow the information agenda formed by
major economic actors (corporations, lobbyists, etc.) since their activities are controlled in
terms of how they can influence the user (Luo & Harrison, 2019; Stockmann et al., 2020). Arab
media, on the other hand, may present a news agenda or present information in a way that is
consistent with, and may be heavily influenced by, the influence of certain religious or ethnic
groups (Byman, 2021; El Maknouzi et al., 2023; Freedman, 2020; Wolsfeld, 2023). Some
researchers have noted that information disseminates and resonates differently in the media of
different cultural macroregions (e.g., China and the Middle East) (Hartley, 2019; Hinck et al.,
2019; Humprecht et al., 2022). Information or commentary that is considered of public
importance and will be displayed by the entire Western press may be disseminated primarily
by Shia media and be ignored by Sunni etc. Furthermore, following the events of the Arab
Spring in 2010, there has been the observed development of certain independent online media
platforms serving as forums for youth-driven uncensored exchange of opinions (Palfi, 2023).
However, independent journalists in Arab countries encounter significant challenges such as
limited access to comprehensive information in areas under state control, censorship,
surveillance of journalists' activities, and independent media outlets currently struggle to wield
influence comparable to those media affiliated with the state or religious groups (AlAshry,
2024). Researchers note that these differential features of media in different countries have now
been little studied and represent a field of undoubted research interest (Richter, 2023; Stam,
2019).

In Russia, the media space has formed its organized discourse containing multiple
narratives focused on the historical context, the role of Russia in the most important events in
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world history, and specific mythologemes originating from imperial history (Yablokov &
Schimpfossl, 2021). The prevailing discourse strongly and consistently expresses opposition to
the liberal agenda, subjecting it to criticism, repression, and scrutiny. In this way, a certain
internal homeostasis is formed, and state control over the media makes it possible to maintain
it indefinitely (Pirbudagova & Omarova, 2020). Such a strategy is close to the Chinese one but
has significant differences with it, which should be considered.

Kazakhstan, the largest country in Central Asia, in the media space almost completely
repeats the algorithms of media work that are typical for other countries of the Arab world
(Grasso et al., 2020; Jelly et al., 2021; Jones Luong, 2019; Yessenbekova et al., 2020). In the
information landscape of Kazakhstan, the dominant entities are state-owned media outlets,
which convey positive attitudes towards the current state policies of the country's leadership.
However, there also exist non-state media outlets that frequently broadcast opposing viewpoints
(Togtarbay et al., 2024). Eastern European countries, including Bulgaria, establish their media
practices based on the Western liberal model while simultaneously endeavoring to uphold
narratives that foster the preservation of identity and political subjectivity within the context of
interstate associations (Splichal, 2019). In these countries, the influence of the developed
countries of the West is especially significant, and international media corporations are more
powerfully represented. According to experts, these countries gravitate towards the structure of
the work of media close to the United States (Harlow et al., 2023).

The influence of culture on art and media is highly ambiguous, and researchers often
use civilizational theory to determine it. This theory chooses civilization as a concept that
reflects a commonality based not only on cultural traits or religion but, first of all, on discourses
that unite large masses and geographical territories with common economic goals and historical
destiny (Hoang et al., 2023). This concept is convenient because it overcomes the limitations
of ethnos, country and political nation, which are completely inappropriate when it comes to
the transmission of narratives or the fate of discourses (Kovalenko, 2023). In this study, a
narrower definition of a cultural region is employed. All the mentioned discarded concepts,
such as ethnos, exhibit the capacity to encompass numerous discourses and employ diverse
narratives and patterns of behavior under varying circumstances (Samuratova, 2016). However,
civilization serves to unify them specifically through a shared overarching discourse that shapes
their historical trajectory.

This study partially closes the gap in academic research on the media narrative using
quantitative methods, which involve the analysis of media reports over a specific period, their
classification into distinct categories based on the nature of the presentation of international and
local events, and the calculation of the proportion of different narrative categories across
various regions. This allows the creation of a more accurate and adequate picture of the
processes that relate not to the economic but to the ideological, informational and ideological
transformation of societies.

Methods and Materials
Theoretical Background

This study is based on structuralist methodology and a somewhat postmodern approach
to the study of media (Hesmondhalgh & Toynbee, 2008) since a detailed and quantitative study
of media practices is extremely difficult due to the huge amount of material studied. Therefore,
in the case when the quantitative content side of media content, the features of narrativity and
discourse, is evaluated, it is inevitable to resort to several specific restrictions that help
determine the field of study. In this case, to achieve the goals of the study, the task was to cover
a representative volume of the most popular and influential mass media, which would represent
opposed, ideologically and politically opposed to each other and culturally maximally
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differentiated regions. At the same time, it was obvious to the researcher that it was technically
impossible to cover a statistically representative number of texts, just as it was impossible to
accurately determine the parameters for selecting and coding texts for further research. Perhaps
in the future, the solution to such a problem will become feasible with the help of artificial
intelligence. Nevertheless, in this instance, the existence of numerous valid claims
encompassing legal aspects, coupled with well-founded critiques regarding the utilization of
open artificial intelligence for addressing intellectual and research challenges, prompted a
decision to discontinue its application. A similar study could be carried out shortly if the
existing problems of Al are successfully solved and the solutions found are confirmed by
academic practice.

It is also necessary to take into account the different histories of the origin and
development of media in China and the countries of the Near and Middle East. The functioning
of media in each of the mentioned regions has specifics that are radically different from those
in Europe and America. The specificity lies in the features of the presentation of information,
its resonance and discussion, and the level of control of state authorities and local
administrations or religious and economic groups over the dissemination or method of
communicating this or that information to the public (Hinck et al., 2019; Huang et al., 2021;
Stockmann et al., 2020). This is a very broad topic that is still relatively under-researched to
date (Byman, 2021). In the case of the research presented here, we eliminate some of the
problems by including in the selection of sources precisely those media that are the most
influential in their macroregion, are widely known in the world outside this macroregion, and
have existed for a long time and have the necessary connections to publish exclusive
information (Hinck et al., 2019; Tellaeche Garcia, 2022; Wolsfeld, 2023). At the same time,
the reader should consider the above comments to understand the inherent limitations of the
study.

To achieve the objectives of the work, it is necessary to rely on several previously
formulated hypotheses. The first of them concerns how much and what kind of media outlets
need to be evaluated to get a reliable picture of what is happening in the information field. To
obtain a quantitatively assessed picture of the interaction of narratives produced by various
political, religious and cultural contexts, it is necessary to obtain an exhaustive, but rather
significant sample of the most significant sources. When encompassing influential international
and local media outlets, it becomes apparent that their impact is generally more pronounced
compared to smaller media entities. This assertion finds support in the information transfer
model, which suggests that less prominent media outlets frequently disseminate narratives and
information from larger and more influential counterparts. When compelling information or
noteworthy comments emerge from smaller media sources, which hold significance for a larger
user base, they are rapidly picked up and propagated by larger media platforms. If one considers
this hypothesis to be reasonably representative of the current state of affairs, then studying the
most influential media outlets is adequate for capturing the dynamics of narrative and discourse
transmission, as well as their reciprocal influence within society.

From the described hypothesis, it is obvious that this picture is losing its
representativeness at the level of local and regional media space, where news, narratives and
discourses appear that are relevant only in the local regional context and do not always fall into
the national or even more so international context. But in this case, the study is devoted to the
very top layer of the information field, namely the level of individual countries and the
international media information field.

The second assumption of the study is based on the next presupposition: subjectivity in
the selection and evaluation of narratives can be largely overcome using the Delphi method.
This method involves a joint discussion of several professionals in a particular field who have
different opinions, and in the process of joint work and discussion, can develop evaluation
criteria that will have a smaller total statistical error than if only one of the experts’ opinions
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was used in the selection. This method has a solid history of successful application in academic
research and a theoretical background that allows it to rely on its reliability (Barrios et al., 2021,
Guo & Vargo, 2020; Zartha Sossa et al., 2019).

Sampling and Coder Training

The method of using expert selection and subsequent coding of media materials for their
statistical evaluation was used by Hinck et al. (2019) in a study of narratives in three global
macro-regions regarding the US presidential election. This technique has also been used in
recent years for media research in cases where it is necessary to identify narratives or quantify
the discursive parameters of a text (Brennen, 2021; Jensen, 2020; Piper et al., 2021).

The study of media in this case is based on their current state of inclusion in the digital
environment. The largest and most influential media have evolved from the emergence of
electronic versions of print publications to fully integrated multimodal electronic
representations of digital media for all platforms and devices (Stam, 2019; Vu et al., 2020). The
influence of social networks has in turn reached a level where all studied media are represented
in various social networks and use the means of presenting information and influence
characteristic of these networks (Rifai et al., 2021; Theocharis et al., 2023; Vrontis et al., 2021).
Therefore, within the framework of the approach used here, the influence of social networks on
narrative is almost not discussed, given that all influential media are now an integral part of
social networks as such.

For the analysis of media outlet narratives, a total of twelve experts were invited, with
four experts selected for each of the regions under study. Experts were selected by the
requirements described below, and invitations to participate were sent to them by e-mail. With
those who agreed, convenient work schedules and pace of work, the timing of meetings and
discussions within the framework of the Delphi method (Cuhls, 2023), and other work
processes were discussed. Ultimately, those who consented were selected who agreed and
whose work schedules were consistent with the needs of the study.

Each expert involved in the study should possess native proficiency in the language of
the respective cultural region whose media they were tasked with investigating. The expert has
worked in the analytical field of the media business for at least 15 years and has experience in
applying media analysis methods (content analysis, etc.), expressed in successful projects,
reports, and published research manuscripts over the past 10 years. The expert’s selection
criteria mandated political neutrality, absence of affiliation with any ecclesiastical organization,
lack of overt political opinions, and non-membership in political parties or social movements.
These measures were implemented to mitigate subjective bias and minimize the potential
influence on the selection of politically, ideologically, or religiously significant media
materials.

The experts formed three groups: one for each of the studied regions, within which
successive Delphi sessions were held to discuss the process of working on the selection of
narratives. During these sessions, expert researchers had to come to a consensus on the
principles for identifying a narrative, about which ones to single out and solve other practical
problems. Experts from each region collaboratively determined specific narratives to be
identified for that region and categorized each narrative according to its local or international
nature, as well as the degree of change and adaptation to local ideological needs. The purpose
of the Delphi sessions was considered achieved when, during two consecutive sessions in a
row, experts almost immediately achieved mutual agreement on the selected material without
the need for additional discussions. To maintain the quality of the consensus reached, such
sessions continued to be held every week after reaching the objectives of the Delphi sessions.

Also, Delphi sessions were held once a week between all three groups to achieve the
same qualitative agreement between each of the regions. This agreement was reached within 2
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sessions after reaching a consensus in separate groups. Delphi sessions were held on Zoom
through online rallies, and experts could also use social networks or e-mail that were convenient
for them in practical communication.

Following data collection and consensus on narrative classification, their computation
was conducted across regions and defined categories regarding the local or international nature
and the mode of information transmission. Ratios of different narrative types were identified
for the three studied regions, serving as the basis for further analysis of the influence of cultural
characteristics of these regions on the nature of information dissemination in the media. The
conclusive findings of the study were subjected to subsequent deliberation in a dedicated
session, wherein all participating experts concurred that the results aligned with the approaches
and methodologies developed during the research endeavor.

It is important to emphasize that the selection method employed in this study is
predominantly empirical and relies on the content of the materials analyzed by the researchers
in conjunction with the distinctive characteristics of the cultural regions under investigation. It
seems obvious that it makes no sense to describe the finally obtained selection principles
because they are rather voluminous and include a large number of empirically formulated
characteristics of media content that cannot be extrapolated to all types of media and all cultural
regions not included in this study. However, these selection principles are unequivocally
effective and applicable within the framework of this study. They correspond to the principle
by which artificial intelligence carries out similar selections: this is the “black box™ principle.
That is, it is impossible to establish exactly what algorithms the Al used in order to obtain the
result, but the result is verifiable and of high quality. Finally, study participants participated
based on personal consent and anonymity. The personal data of the involved experts were not
used in the research process.

Study Design

The study focused on three major regions, namely China, the countries of the Near and
Middle East with Arabic-language media, and the United States. These regions were selected
due to their enduring political and existential tensions. Moreover, they exhibit profound
religious, economic, and cultural differences among themselves. All three regions have been
entangled in a succession of profound historical conflicts with one another. For example, China
is accused of persecuting Muslims, the US and China have had a strategic and economic
confrontation over the past decade, and the US and the Arab world have a history of confronting
Muslim terrorism and US interference in the politics of the Middle East and North Africa. This
situation makes the differences in the ideologies and narratives of the parties more conceptually
defined and more rigidly demarcated, which makes it easier to identify them.

The selection of media in each of these regions was carried out using a series of selection
filters. First of all, those media selected that had the most links in other media of their language
region, as well as in international media over the past year. At the same time, the study covers
the period from May 2022 to the end of May 2023. The second filter was the opinion of experts
who, based on their own choice and experience, had to form lists of the most influential and
well-known media in the respective regions. If the list compiled by the experts included
publications not selected by the first filter, they were checked by the number of links to them
in other publications, the number of subscribers, and the number of views of their accounts on
social networks and the sites of these media. If their scores fell within a range of 25% in
comparison to the most prominent media, they were also included in the list. A final list of all
media used in the study is provided in Appendix 1.

The selected coders reviewed the content of the selected media to identify all or the
absolute majority of the narratives that appeared in these sources during the study period (one
year). As one narrative, one specific event, significant information, or significant commentary
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was singled out, changing the meaning of understanding a certain event, prediction, or analysis
regarding one specific phenomenon or object (person, country, enterprise, institution, or other
subjects of international or other legal relations, cultural phenomenon or object, etc.). All
narratives were considered for statistical quantitative assessment for the entire language region
and not for one edition. Thus, for example, important information that appeared simultaneously
in many media was taken into account as one narrative if no additional significant information
or commentary was added to it, changing the interpretation or understanding of the meaning of
this event. In the latter case, such an additional comment was taken into account as a second,
independent narrative.

Based on the collected data after discussion using the Delphi method and the final
confirmation by experts of the content of the list of isolated narratives, they were processed
using descriptive statistics. To determine consensus among experts regarding the categorization
of narratives, the percentage of participants selecting each option was utilized. Subsequently,
statements were ranked according to the degree of consensus, with the determination of the
interquartile range and standard deviation. In cases where sufficient agreement was not initially
achieved, the issue was returned to the experts for further consideration. The use of more
complex forms of statistical evaluation, such as to determine statistically significant differences
between groups, ANOVA or correlation analysis, in this case, seems inapplicable due to the
specific nature of the object under study. The objects of research (narratives, discourses) are
not homogeneous objects of the same type, which can be perceived as discrete units. An
important characteristic of them is the relationship between them and the influence at the time
of their appearance, as well as other characteristics that should also be taken into account in
more accurate statistical analysis.

At the same time, descriptive statistics make it possible to demonstrate a snapshot of the
state of the information field and is a good basis from which to build further research.
Descriptive statistics make it possible to compare different cultural and religious environments
and determine the degree of their mutual influence and the nature of the movement of
information and the mixing of discourses between them, which is the purpose of the study. At
the same time, one has to agree that the resulting picture is relatively accurate and conveys only
the most generalized characteristics of the object under study.

Data Analysis

During the study, several parameters were analyzed, which formed the basis of
descriptive statistics, based on which the conclusions and findings of the study were
subsequently made. First of all, this is the number of links to a particular media in other media;
the number of references was grouped not by publication, but by the three regions studied, to
get a picture of how influential and cited sources are within one region and in the international
field, and how influential are large international information corporations in other, possibly
conflict-minded regions of the planet.

The second examined indicator encompassed the quantification of narratives originating
from a particular cultural region, rooted in the rhetoric and discourses distinctive to that region.
Frequently, these narratives are localized in nature, detached from the international agenda,
significant solely within a specific cultural region, and not associated with major international
sources of information. An example of what was coded as an international narrative could be a
discussion of the US-China trade conflict in Arab countries that are not directly involved in this
process. An example of a local narrative is a discussion of the problems of confrontation
between Republican candidates before the primaries in one of the American states in the media
of the same state. The basic or regional narrative can be considered the description of the
Palestinian problem in a number of Arab countries neighboring regions populated by
Palestinians in the media of Arab countries in the same region. This indicator should
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demonstrate how active the information field is within the region and how much it relies on its
own news stories and internal events to compare them with external influence and the degree
of integration into the international agenda.

Narratives were chosen as the third indicator, which served as a base from which the
media repelled in creating their narratives. For example, if an Arabic publication reacts to an
event in the United States but, at the same time, imposes its commentary on it based on the
rhetoric characteristic of the Arab region. In response to someone else's narrative, various
reactions can emerge, including supportive, contradictory, clarifying, and expansive responses,
and even outright rejection (such as asserting that the primary narrative is a falsehood and an
orchestrated information campaign by an unfriendly entity).

The final measure to explore was narratives based on the rhetoric or discourse of a
source outside the region. For example, a local influential Arabic or Chinese information
channel reports on events in the US, commenting on these events in the way that they could be
commented on in the US, with the same approaches and cultural accents. Such narratives
indicate a significant and direct influence of external discourses on a given cultural region since
foreign discourse presented without commentary should already be understood by the internal
audience of this region and should be perceived not as alien but relatively painlessly. Finally,
the tools of the statistical package SPSS 24.0, as well as Microsoft Excel 2019, were used to
statistically process the obtained data and present and visualize them.

Research Limitations

The study certainly does not cover all or most of the media in the regions under study,
but only claims to capture statistically significant most of the most influential narratives that
determine public opinion. Although the major media outlets examined in this study dominate a
significant portion of the media landscape in each region and exert considerable influence on
the information disseminated by smaller media outlets and spread on social networks,
exceptions may exist in some countries regarding minor digital media. Nevertheless, these
minor digital media outlets may behave quite differently from mainstream media and
significantly impact segments of society, for instance, through the dissemination of protest
sentiments. The study primarily emphasizes the quantitative aspects of narratives rather than
their qualitative characteristics. Consequently, in this context, the specific content of
information, messages, and comments from individual media sources is not of paramount
significance, as the focus does not revolve around examining specific cases or media reactions
to particular events (such as the US elections or COVID-19). The research findings may also
vary somewhat when considering the different characteristics of media coverage of local and
international news across various thematic domains (political, economic, cultural, artistic, etc.).

Also, a limitation is the arbitrary choice of cultural regions for research and the very
definition of a cultural region, which is used in this study only in a sense sufficient for the study
itself. This work is a pilot work in this type of narrative research, and, accordingly, has all the
limitations of a pilot product.

Results

The number of citations per year to sources outside the given cultural region as a whole
indicates simultaneously two factors at work (Figure 1). Firstly, it reflects the level of interest
in external events and comments, thereby showcasing the extent of openness and engagement
with global occurrences beyond the confines of the cultural and religious region under
consideration. The second factor is the readiness to perceive external narratives, the degree of
openness towards a different culture and its influences. The second factor, as the experience
and studies cited earlier show, can be strongly blurred by the further process of assimilation of
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foreign narratives through commenting, appropriation, evaluation from the point of view of
local discourse or religious approach, etc. Often direct quoting in Arab countries and China is
intended to emphasize the alien origin of the indicated information and is subsequently
accompanied by a specific comment from the point of view of the dominant local rhetoric.
However, the fact of citing an external source indicates an interest in the outside world and a
certain dependence on it.

Figure 1
Number of Links to External Sources of Narratives
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It is worth noting that the number of citations in the US (1,437) is almost 1.5 times
higher than in the other two regions. The United States concentrates on many international
television and information networks that have significant influence throughout the world. These
media, respectively, are represented worldwide and broadcast in the US not only as a stream of
news and commentary from around the world but also actively rely on local media in other
countries.

The countries of the Arab world and China are pursuing a specific policy, making efforts
to maintain the dominance of local features. For Arab countries, this is the Muslim religious
ideology, which can vary significantly in detail for each country but continues to serve as a
public focus of agreement in the perception of information from other countries (as will be
shown below). For China, the communist ideology plays the same role, through the prism of
events in other countries are comprehended. Please note that the number of links in these
regions is also very high despite the fact that it is less than in the US. The dominant and rapidly
evolving trend in these two regions is the imperative to communicate, receive, and disseminate
news from various parts of the world.

Figure 2 gives much more material for conclusions. Local subjects constitute a
significant portion (40.28%) of the narrative within the United States, a proportion that is
relatively close to that observed in China, despite China’s greater ideological and informational
seclusion. China is the champion in the internal narrative, which occupies 45.7%. The reason
for this state of affairs may be a whole branch of factors. First of all, this is a high level of
control over the media by local and state administrations, which allows for maintaining the
stability of society, focusing on issues of internal development and solving regional problems.
In China, the maintenance of public morality traditionally plays a high role, and traditional
values are formed and maintained at the state level. Historically, the people of China considered
themselves as people living in the center of the universe (Zhongguo), in the Middle Kingdom
(Tianxia), and everything that happens outside is the work of “barbarians,” which is not worth
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special attention. Although these notions are no longer valid for today's modernized China,
according to the experts who selected and analyzed the narratives, they are profoundly
manifested in the national discourse in the form of opposition to everything “Western.” There
is almost no religious element in this opposition because the specific religious history of China
did not imply a messianic type of religion that spread its influence over the whole world and
preached total tolerance.

Figure 2
Number of Local Narratives and Percentage of the Total Number of Narratives per Year
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In Arab countries, the amount of local narrative is minimal (37.15%), which is
surprising. This may be due to the fact that local affairs are too local in nature and are
concentrated at the level of cities, villages, and individual localities and are mostly not broadcast
even to the national media level. But this hypothesis requires further testing and the situation
may be very different for different Arab countries. The religious context can exert a particular
influence, given that Islam stands out as the most expansive and evangelistic religion, actively
propagating itself. In this regard, a strong discourse of interest in foreign affairs and other
countries as points of distribution of Arab influence, the resettlement of Arabs and the transfer
of their religion is formed. In addition, as the analysis of the content of the narratives by experts
during the course of the study shows, economically Arab countries are much more dependent
on the outside world for trade, the sale of carbohydrates and the acquisition of technology.

Narratives received from outside, i.e. from international information networks,
international TV broadcasters, etc. occupy a much larger place in the Arabic (39.57%) and
Chinese information space (41.99%). Moreover, there is a marked predominance of these
narratives in Arabic countries, whereas China exhibits a relatively lower prevalence of such
narratives. The largest number of pure external narratives transmitted in the form in which they
were accepted are characteristic of the United States (45.71%), apparently due to the most open
and liberal information policy (Figure 3). The comparison shows that China relatively
adequately perceives the discourses and narratives coming from the outside world, discusses
them and, contrary to the opinion prevailing in some Western academic circles, does not distort
the incoming narrative, but presents it in the form in which it receives. This means preserving
the original interpretation and commentary, the nature of the presentation of the material and
its primary meaning. It is important to acknowledge that certain spheres, such as academia and
domestic settings, may exhibit a more pronounced manifestation of these characteristics, while
others, such as socio-political domains, may display them to a lesser degree. This observation
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arises from the consideration that the aforementioned characterization is based on average
values, without specific delineation by subject or area.

Figure 3
Number of International Narratives and Percentage of the Total Number of Narratives per Year
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Narratives adopted from outside the Arab cultural region slightly prevail over local ones
because a significant part of such narratives fit into broader discourses that transcend the context
of a particular country. For example, it is the characteristic ideology of Sunnis or Shiites, pro-
Western modernization movements or conservative groups in various Arab countries that
publish narratives from outside that correspond to their ideological orientation.

From the data in Figure 3, an opinion can be formed about a certain information
vulnerability of the Arab cultural region, which contradicts its expansiveness, as noted earlier.
The data in Figure 4 provide an answer to these doubts. Within the Arab region, the highest
proportion (23.28%) of narratives is observed as serving the purpose of either bolstering,
refuting, or expanding upon one's discourse in response to the received information. In Arab
countries, external narratives characterized by diverse ideological and religious discourses
function as a foundation for advancing one's ideology or arguments. This feature, noted by
experts in the course of the study, is well set off by the corresponding results for large countries
with a well-organized state and information structure (12.3% for China and 14.02% for the
USA). The Chinese information and media structure is the most deeply controlled and closed;
other people's narratives are shown but almost do not serve as a basis for further discussion.
The same picture is observed for the US but with an excellent estimate. The United States
primarily generates and propagates its narratives, establishing a dominant position in the media
landscape. Consequently, narratives originating from external sources seldom catalyze media
actions. Americans mostly start from their narratives and mostly live within their discourse. For
example, it discusses events related to human rights, discourse created in the Western world
and “native” to the US media; the event takes place outside the US but is part of the internal
discourse projected outside. This informational dominance could be reflected in the fact that
the United States should have been more characterized by the prevalence of based narratives,
that is, external informational occasions that are rethought based on narratives characteristic of
their culture. However, journalistic ethics and the standards that large media companies try to
adhere to result in the fact that most of the incoming external narratives receive at least primary
commentary, appropriate to the cultural background from which they came (respectively, fall
into Figure 3).
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Figure 4
Number of Based Narratives and Percentage of the Total Number of Narratives per Year
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A general comparative description of all regions is provided in Figure 5, which shows
that the international narrative or narrative from other countries dominates in the United States
and Arab countries, and the local one, in China. It seems to researchers that the differential
characteristics of even such culturally different regions turned out to be as different as one might
expect. The processes of globalization significantly impact the exchange of information and
how the discourse of other cultures is perceived, which is quickly assimilated or appropriated.

Figure 5
Number of Narratives by Type and Percentage of the Total Number of Narratives per Year
(Summary Table)
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The results of the study show that actively developing countries and regions (the Arab
world and China) are developing information openness and, although they are trying to export
their ideology and cultural context in the form of soft power outside, they maintain a high
degree of openness to external narratives. At the same time, the United States demonstrates the
highest level of antifragility in the media space due to a good balance of both the high
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importance of local narratives and the enormous susceptibility to external narratives and the
readiness to perceive and integrate them into their discourse. Perhaps, against this background,
the Chinese and Arab models may look more reliable in the short term for maintaining the
homeostasis of one’s discourse and its outward transmission. However, these models can come
under strong pressure and can be fragile in the event of rapid global change, which is
accompanied by a change in assessments of reality and the need for a rapid transformation of
one's country discourse.

Discussion

The role of a certain discourse that dominates the media is considered by many authors
as a generally recognized property of the media field (Deuze, 2020; Hartley, 2019; Hinck et al.,
2019). At the same time, researchers acknowledge that it is difficult to determine the limits of
the field in which this or that discourse operates since these are rather abstract concepts. The
same media in different situations can change their assessments and move along with the
opinion of their users since they are designed to reflect it (Boccia Artieri & Gemini, 2019; Jelly
et al., 2021). In autocratic states, the dominant ideology, and in theocratic states, religion must
have a dominant discourse through which any narrative is evaluated and passed (Kongjian,
2020). Such a situation can lead to increased fragility of the ideology, to which any reasoned
opinion or fact that diverges from the ideology can deal a devastating blow (Luo & Harrison,
2019; McDougall, 2019).

This kind of risk could threaten Russia's media system (Pirbudagova & Omarova, 2020;
Tuzov & Masood, 2024). The work of media in Eastern Europe and Central Asia, to a greater
extent, demonstrates images of flexibility close to the strategies revealed in the findings of the
study on Arab countries (Jones Luong, 2019; Pirbudagova & Omarova, 2020). Countries such
as Bulgaria are more in the economic and media context of the developed Western countries,
and their media models of dealing with narratives should more closely reflect models similar
to the United States, but this requires practical testing and may change over time (Cosenza et
al., 2020). Truly “antifragile” ideological constructions are created in conditions when “all
flowers bloom” any ideas are discussed, and narratives coming from outside the system are not
distorted by ideology or the influence of religion even before they enter the media (Luttrell &
Wallace, 2021; McCombs & Valenzuela, 2020).

Researchers point out that the nature of the dissemination or replication of certain
narratives varies greatly across cultural regions (Humprecht et al., 2022; Kongjian, 2020). For
example, China has a controlled distribution pattern driven by self-censorship and party
surveillance, including the removal of inappropriate speech (Huang et al., 2021; Luo &
Harrison, 2019; Stockmann etal., 2020). In Latin America and Arabic-speaking countries, some
researchers document the much more complex and multi-layered nature of narratives, in which
local significant events may play a relatively large role (Guo & Vargo, 2020; Jelly et al., 2021,
Tejedor et al., 2020). The traditions of dictatorships and coups, on the one hand, and the
Bolivarian revolution, on the other, create an extremely complex picture of media and a picture
of the spread of narratives in Latin American countries, which requires a more thorough and
separate study.

On the other hand, researchers point out that in a state of constant cultural and
ideological dominance in several developed countries, there is a need to strictly support
discourses that correspond to the personal identification of the country's citizens (Rossi, 2020).
These may be discourses related to history, religion, the dominant ideology, or other elements
of worldview or behavioral concepts. However, they must be supported as some non-negotiable
values, the significance of which cannot be questioned, although they can take part in the
discussion (Ritonga et al., 2020). Thus, the modern feminist movements of the last generations
of feminism as a philosophy as a whole cannot find a place in the system of morality and social

128



Khudarova, A. et al.

order in China, and, therefore, their narratives will be broadcast only as a source for criticism
or discussion.

The researchers point out that certain factors, independent of the content of the news or
the narrative as a whole, can determine the flow of international news. The size of the country,
its economic power, or its military influence may lead to the fact that its news will be distributed
more actively and may dominate the information field of other countries (Sopieva, 2019). In
accordance with the data of our study, such dominant narratives, as a rule, are reflected
unchanged, which is their characteristic feature. Narratives emanating from countries involved
in dynamic economic and cultural interactions, as well as fostering amicable relations,
commonly serve as the primary catalyst for subsequent deliberations and commentaries, often
referred to as “based narratives.” The “news” and, more broadly, “informational” value of one
country for another is more often determined by the presence of national and historical kinship
and common borders (Shiffman et al., 2020). Within the framework of the proposed study, large
countries with a significant number of international connections can afford significant
information openness (e.g., China and the United States).

A huge role is played by the ethical standards of journalism and the desire to reflect
information and comments as closely as possible to the content of the source, as well as a large
number of competing information channels around the world (Stam, 2019). This competition
forces us to be more pragmatic about the accuracy of informing and broadcasting information,
at least within the framework of large media. This statement may not apply at all to small media,
social media, bloggers, and opinion leaders in different countries (Plantin & Punathambekar,
2019; Vu et al., 2020; Wilson & Wiysonge, 2020). It may also be completely untrue for
countries with authoritarian regimes like Iran or at war like Russia. In these countries, the
dominance of religious or current political and ideological needs can completely and radically
negate journalistic ethics and radically change the picture of interaction with narratives and the
formation of one's discourse (Aven, 2015; Boulianne, 2020).

Conclusion

The intensive development of global media, social media, and the Internet has led to a
new information context. The purpose of the studies is to find out the basis of a quantitative
assessment of narratives that are of local or international origin and are the result of the reaction
of the media of a particular cultural region to an external narrative. The study recruited 12 media
analytics experts selected according to strictly defined criteria throughout the Delphi method to
determine the number and characteristics of narratives in the most popular media of three
regions - the USA, China, and the Arab countries of the Middle East in context with EECCA
countries media policies. The determination of narrative criteria and specification of their
characteristics, as well as the analysis of media strategies adopted by the countries under
scrutiny, were accomplished through empirical investigation. The practical significance of the
study lies in the proposal of an effective quantitative approach to describing the influence of
external and internal discourses and narratives on the work of the media and information field
of a particular country or region. This methodology can be employed to formulate a strategic
approach for introducing new media platforms to the market, shaping policies for existing
media entities, and developing predictive models to anticipate the media and societal responses
to specific challenges. The results obtained can be easily implemented using public search
engines at minimal cost and can contribute to the development of new types of media analytics
based on quantitative methods for analyzing the content side of the media. State and private
media companies can utilize the approach explored in this study to determine the receptivity of
a given environment to narratives of foreign origin, as well as to assess how and to what extent
desirable messages should be adapted to the local context to harmoniously integrate them into
the established modes of information dissemination within the chosen cultural environment.
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This will help enhance communication effectiveness in cases where significant cultural tension
is observed. There are implementation restrictions in the form of the relative duration of the
analysis procedure. Further developments should move towards expanding the use of Al and
deep learning to create a streaming daily system for evaluating media-produced narratives and
learning Al or Al in collaboration with experts to determine meaningful characteristics of
topical narratives. A promising direction for expanding research is the study of narratives
according to their temporal characteristics: novelty, restoration of old narratives, and the birth
of completely new ones. In further research, it is also worthwhile to conduct a more detailed
content analysis of narratives to comprehend not only the extent to which local media in
different countries engage with the international sphere and how often they relay international
messages in unchanged or ideologically adapted forms but also how the adaptation of narratives
occurs in different countries. Based on this, a more detailed classification of approaches to
modification and adaptation of narratives can be developed, and characteristic approaches for
different cultural environments can be studied, thereby revealing valuable new insights into
communication dynamics with society in various cultural contexts.
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Appendix 1

USA Sources Chinese Sources Arabian Sources
Barron's Caisin Ad-Dustoir
Black Enterprise Cankao Xiaoxi Al Ahram
Bloomberg Businessweek China Electrons Al Alam
Chicago Tribune Chinese Communist Party Al Arabiya
Consumer Reports Enlightenment Daily Al Hayat
Consumers Digest Global Times Al Jazeera
Entrepreneur Hongguo Qingnian Bao Al Manar
Fast Company Ifeng news AL Mustagbal
Forbes Jingni Cankao Bao Al Qabas
Fortune Ministry of Foreign Affairs Al Rai Media
Futures News 163 Al Riyadh
Harvard Business Review Inc. Phoenix Info News Al Sabaah

Kiplinger's Personal Finance
Latin Trade

Los Angeles Times

MIT Sloan Management Review
New York Post

New York Times

Newsday

Optimize

Site Selection

Star Tribune

Technical Analysis of Stocks &
Commodities

The Boston Globe

The Chronicle

The Economist

The Wall Street Journal
The Wall Street Journal
The Washington Post
USA Today

Qingdao news
QQ News

Remin Ribao
Sina

Sohu News
Southern Weekly

Tiexue

Xinhua

Al Wasat News
Al Wehda Thawra
Alghad

Al-Shuruq
Al-Wafd
Al-Watan Kuwait

Lebanese Broadcasting

Corporation
Lebanon Files
SANA Arabic
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