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Abstract: Rising anti-Semitism in the United States highlights the
urgent need for interventions that reduce ethnic hatred. Digital
platforms offer new opportunities for fostering cross-cultural
understanding. This study examines whether watching live-streamed
Jewish intangible cultural heritage (ICH) videos can improve viewers'
cross-cultural competence and reduce anti-Semitic attitudes. We
conducted an online survey of 569 participants, applying Terror
Management Theory to understand how cultural heritage content
influences intergroup relations. Enjoyment of Jewish ICH videos
significantly predicted higher cross-cultural competence in three areas:
attitudes, knowledge, and skills. Intrinsic motivation strengthened
positive effects on attitudes and knowledge, while external regulations
weakened them. Greater cross-cultural competence correlated with
increased Jewish affinity, fewer negative stereotypes, and stronger
opposition to anti-Semitism. Generation Z showed unique patterns:
lower Jewish affinity but higher anti-Semitism opposition compared to
other generations. Live-streaming platforms can effectively combat
prejudice by promoting cultural heritage content. Our findings support
integrating digital ICH videos into communication campaigns aimed at
reducing anti-Semitism and building intercultural understanding. This
research demonstrates how technology-mediated cultural engagement
can address real-world intergroup conflicts.
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Anti-Semitism refers to "hostile statements about Jews and Judaism on the part of
Gentiles," often produced by outsiders with little knowledge or over-generalization of Jews and
Judaism (Gager, 1985, p. 8). This sentiment has deep roots in Western culture (Gager, 1985) and
resurfaces throughout history (Cohen et al., 2000), frequently manifested as hostile attitudes
toward Israel (Cohen et al., 2009). A Harvard longitudinal survey of 288,076 Europeans (2002-
2015) found substantial racial biases in Belarus, Czech Republic, Lithuania, Malta, Moldova, Italy,
Portugal, Slovakia, and Ukraine (Hoskin, 2022). Global attacks on Jewish institutions have
increased alarmingly, with 33 incidents in early 2023, including 15 synagogue attacks and six
vandalism cases (Combat Anti-Semitism Movement, 2023). Sixty percent of American Jews
experienced direct anti-Semitism in the past year (Pew Research Center, 2021, n.p). In 2024, 56%
of American Jews changed their behavior due to antisemitic fears, up from 46% in 2023 and 38%
in 2022 (American Jewish Committee, 2025). Global antisemitic incidents reached 6,326 cases in
2024, a 107.7% surge from previous years (Combat Antisemitism Movement, 2025).

Live-streaming platforms are particularly important to Jewish communities given
traditional stereotypical media representations of Jews as "greedy, neurotic, pushy, money
obsessed, cheap" (Stein, 2021, n.p.), or "frail and small and weak and around money and around
power" (Berman, 2020, n.p.). Western media often stereotypes Jews as "outsiders" (Berman, 2020,
n.p.). Live streaming platforms have emerged as important Internet applications broadcasting real-
time audio/video via e-commerce (Guo et al., 2021), social media (Burroughs, 2015), and digital
games (Johnson & Woodcock, 2019). Scholars examine live streaming "as a form of media
production and consumption" (Johnson & Woodcock, 2019, p.670), focusing on cross-media
applications (Herbert et al., 2018). Streaming is now the focus of Internet development (Spilker
and Colbjernsen, 2020).

Live streaming apps for sharing intangible cultural heritage (ICH) have attracted increasing
academic attention (Lu, 2020). These platforms effectively deliver digitalized ICH videos (Hou et
al., 2022; Wang, 2020) and boost product sales of traditional handicraft products, such as fan-
making on TikTok (Qian, 2021). UNESCO (1992-2003a) defines cultural heritage as "traditions
or living expressions inherited from our ancestors and passed on to our descendants" (para. 1),
characterized by five manifestations: knowledge/practices about nature/universe; performing arts;
linguistic/oral expressions; festivals/rituals/social practices; traditional craftsmanship (UNESCO,
1992-2003b). Cultural heritage as a participatory practice enables communities to define, preserve,
and select heritage for contemporary needs (Mikinen, 2020), connecting diverse cultural
backgrounds. Lack of understanding ethnic minorities' cultural heritage may heighten racism
incidents worldwide.

Jewish communities increasingly note live-streaming platforms' potential for sharing
cultural knowledge. The Jewish Cultural Festival provides live-streaming concerts, and
synagogues livestream Rosh Hashanah services (My Jewish Learning, n.d.). Live-streaming
Jewish ICH videos has continued post-COVID-19, creating "a hybrid experience" (Sheinerman,
2021). During COVID-19 lockdowns, live-streaming became a source of "resilience, solidarity,
and inspiration" connecting communities through ICH content (UNESCO, 2020). Live-streaming
influencers from ethnic minorities also show growing impact (Li and Kang, 2022). Digitalized
cultural heritage helps enhance cultural awareness among youth to stop discrimination. Baby Ariel,
a Jewish-Hispanic influencer with 36.8 million followers on TikTok (Frick, 2025), campaigns
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against anti-Semitism. My Jewish Learning also archives recorded live-streaming videos for
viewers.

Recent research has further validated the effectiveness of live streaming for cultural
heritage dissemination. Xu et al. (2024) found that in e-commerce live streaming of intangible
cultural heritage products, perceived quality, interactivity, professionalism, and entertainment
significantly influence consumer satisfaction, with quality having the strongest effect. This
satisfaction then mediates the relationship with purchase intentions, suggesting that well-produced
ICH content can drive both engagement and economic support for cultural preservation. However,
Bai et al. (2024) identified persistent challenges in digital ICH dissemination, including low
emotional engagement and poor attendance in online courses, emphasizing the need for innovative
approaches such as interactive narrative structures to enhance learner participation.

Live-streaming platforms show potential for sharing Jewish cultural heritage, increasing
cultural knowledge, and reducing anti-Semitism. Apps help young consumers build identity and
gain cultural currency (Hodson, 2023). Streaming consumption spiked during COVID-19
(Forrester, 2021), increasing 75% in 2020 (Boyer et al., 2021). Statista (2023) reports 92% of Gen
Z watched streamed videos; Baby Boomers showed the largest increase in 2022 (Bjornson, 2022).
Exposure to cultural heritage is critical for preservation (Isa et al., 2019). Young generations lack
heritage awareness (UNESCO, n.d.), and ethnic minority youth may lose belonging/identity
(UNESCO, n.d.). Live-streaming helps Jewish youth learn cultural heritage. Interactive digital
narratives with evocative spaces and enacting stories address online cultural education engagement
challenges, making ICH content immersive for younger audiences (Bai et al., 2024).

Our study examined whether live-streaming technology impacts cultural heritage sharing
among Jewish/non-Jewish communities, investigating participants' current live-streamed ICH
video usage, motivations for Jewish ICH videos, relationships between Jewish heritage awareness
and anti-Semitic incident responses, and demographic effects. This extends research on cross-
cultural competence from viewing live-streamed ICH content in China (Ge et al., 2024), which
showed video-streamed ICH promotes understanding between ethnic majority/minority
populations through cross-cultural attitudes/skills predicting affinity toward minorities. This study
expand this to the United States, exploring whether live-streamed ICH mitigates anti-Semitism
and increases cross-cultural competence toward Jewish minorities. This is timely given
unprecedented anti-Semitic incidents—10,000+ between October 2023-September 2024, tripling
the previous year's 3,325 occurrences (Campbell, 2024). Our study thus advances the
understanding of digital platforms as tools for cultural preservation and intercultural understanding.

The objectives of our research are therefore to examine whether participants’ usage of live-
streamed Jewish ICH videos could explain their cross-cultural competence, even if it was
moderated by their motivation and demographics. Our research aims to explore whether live-
streaming users' cross-cultural competence level could affect their attitudes toward the Jewish
people.

Our research team brings diverse intercultural perspectives to this inquiry, with members
operating across Sino-foreign educational contexts in China and multicultural institutions in the
United States. As scholars working within international higher education environments, we have
witnessed firsthand the challenges and opportunities that cross-cultural engagement presents in
reducing intergroup prejudice. Our collaborative approach reflects our shared commitment to
advancing intercultural understanding through empirical research. Throughout this study, our
research team maintained a neutral and objective stance toward cross-cultural competence issues,
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with the primary intention of contributing evidence-based insights that can help reduce hatred and
promote mutual understanding among diverse ethnic communities.

Literature Review and Theoretical Framework

Racism and Jewish Communities in the U.S. and the Importance of Cross-Cultural Competence
and Live Streaming

In the US, FBI statistics show hate crimes increased 11.6% in 2021, with 64.5% due to
ancestry/ethnicity biases (Lynch, 2023). Racial hate crimes targeted Blacks/African Americans
(3,906 cases), Whites (1,341), Hispanic/Latino (909), and Asians (845) (Statista, 2024). Anti-
Semitic incidents in the US reached 2,717 nationwide in 2021, rising 34% from 2020 (Brangham
& Wellford, 2022). Attacks occurred in Times Square and the Las Vegas Strip (Brangham &
Wellford, 2022). Tragic incidents include 11 Jewish worshippers killed at Tree of Life synagogue,
Pittsburgh, 2018 (Hagen, 2022; Maher, 2019), and two Orthodox Jewish men shot after religious
services in Los Angeles (Deliso and Stone, 2023). Anti-Semitic incidents hit a record 3,697 in
2022, with harassment increasing 29%, assaults 26%, and vandalism 51% (Contreras, 2023;
Kaleem, 2023).

Social media and influencers disseminate extremism, racism, and anti-Semitism through
hate messages (Contreras, 2023). Kanye West posted anti-Semitic messages and swastika to 32
million Twitter followers (Contreras, 2023), proclaimed love for Hitler and denied the Holocaust
(Davis & Haroun, 2023). The Anti-Defamation League attributed dozens of anti-Semitic incidents
to West's comments (Davis & Haroun, 2023). Bella Hadid also shared videos accusing Israel of
colonialization/ethnic cleansing with 43 million Instagram followers (Spiro, 2021). Social media
are also "weaponized" by political parties to disseminate anti-Semitic content (Hiibscher & von
Mering, 2022). The Center for Countering Digital Hatred (CCDH) found 714 posts on Facebook,
Instagram, TikTok, Twitter, YouTube read 7.3 million times, with 84% never removed (BBC
News, 2021). However, live-streaming platforms are not necessarily detrimental to Jewish
minorities, as the above examples have shown.

Urgun et al. (2025) found mixed delivery methods combining didactic/experiential
approaches enhance cultural intelligence development, supporting live-streaming platforms'
potential to combine educational content with interactive experiences. Live-streaming enables
cultural transmission through demonstrations, expert talks, Q& A, peer learning, and performances
(Lu et al, 2019). ICH streamers were motivated by responsibility to safeguard cultural knowledge,
with platforms facilitating real-time interaction and archived content preserving traditions.
Technology catalyzes cultural exchange/innovation, enabling global communication while risking
cultural homogenization (Alsaleh, 2024). Digital platforms create "cybercultures" transcending
geographical boundaries, though digital divide exacerbates inequalities. Building on previous
research examining live-streaming platforms facilitating Chinese ICH content sharing using Self-
Determination Theory (Ge et al, 2024), this study extends that framework to the U.S. context.

Ge et al (2024) emphasized that research on cross-cultural competence distinguishes
between intercultural sensitivity and competence (Hammer et al., 2003; Perron et al., 2022),
encompassing six dimensions: ambiguity tolerance, behavioral flexibility, communicative
awareness, knowledge discovery, respect for otherness, and empathy (Sinicrope et al., 2007).
While Johnson et al. (2006) and Bird et al. (1993) emphasize progression from factual to deeper
cultural knowledge, Wang and Kulich (2015), Magala (2005), and Aririguzoh (2022) argue that

299



Journal of Ethnic and Cultural Studies Copyright 2025
2025, Vol.12, No. 5, 296-324 ISSN: 2149-1291
http://dx.doi.org/10.29333/ejecs/2444

developing cross-cultural competence requires active engagement rather than passive exposure,
suggesting interactive platforms like live-streaming as effective tools for cultural learning.

Ge et al (2024) further emphasized live streaming engagement patterns in the development
of cross-cultural competence, whilst Hilvert-Bruce et al. (2018) identified six predictors in this
process: social interaction, community sense, meeting people, entertainment, information seeking,
and external support. Chen and Lin (2018) found entertainment as primary predictor with gender
differences, whilst Cabeza-Ramirez et al. (2020) revealed informational motivations and user
expertise as key drivers. Self-Determination Theory (Cherry, 2024; Deci & Ryan, 2000; Gagné et
al., 2022) frames research through intrinsic motivation via competence, autonomy, and relatedness
needs. Chirkov et al.'s (2007) study of Chinese international students in Belgium/Canada found
intrinsically motivated students—driven by genuine cultural learning interest—demonstrated
better cross-adjustment, higher cultural intelligence, and enhanced "cultural boundary spanning"
abilities than externally motivated students.

Human motivation explains contemporary anti-Semitism when perceived threats from
ethnic groups motivate self-identity construction (Jaspal, 2023). Motivation to engage with Jewish
ICH videos could reduce hostility through cross-cultural understanding. While maintaining Self-
Determination Theory to explain viewers' cultural content engagement, we introduce Terror
Management Theory to capture Jewish-focused content dynamics in America by focusing on
anxiety/perceived threats. Terror Management Theory explains why intercultural relations involve
conflict/violence (Pyszczynski et al., 2019). Our expanded approach examines motivational
aspects and how viewers navigate social psychological barriers during rampant U.S. anti-Semitism.
Exposure to Jewish ICH videos could reduce perceived threats that Jewish cultures challenge
participants' beliefs, values and worldviews (Pyszczynski et al., 2019).

Terror Management Theory

Despite the acknowledgment that cross-cultural competence may reduce prejudice, it has
been found that intergroup contact may not always be highly effective. According to Magala
(2005), attempts to understand and interpret cultural differences are often hindered by conflicting
theories, biases, and stereotypes. While traditional approaches emphasized knowledge acquisition,
Pettigrew and Tropp's (2008) meta-analysis of over 500 studies reveals that emotional processes
play a far more crucial role. Their findings demonstrate that anxiety reduction and increased
empathy are substantially more powerful mediators than simply learning about other groups. This
challenges conventional wisdom about intercultural education, suggesting that focusing purely on
knowledge transmission may be insufficient. Instead, the evidence points to a sequential process
where emotional barriers - specifically, intergroup anxiety - must first be addressed before
meaningful perspective-taking and learning can occur, highlighting the primacy of affective
factors in successful intercultural interactions.

While anti-Semitism has complex cultural, historical, political and theological roots (Gager,
1985), Cohen et al. (2009) and Pyszczynski et al. (2019) offer psychological perspectives through
Terror Management Theory (TMT). Developed by Solomon et al. (1991), TMT suggests
individuals cope with mortality awareness by adhering to cultural worldviews and defending
against perceived threats. This explains maintaining self-esteem and reducing anxiety by
strengthening familiar cultural connections while rejecting different groups (Pyszczynski et al.,
2020). Anti-Semitic attitudes become defensive responses rooted in existential anxiety. Mortality
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concerns lead to rejecting other cultures (Tjew-A-Sin & Koole, 2018). High mortality salience
reduces favorable attitudes toward ethnic minorities including Muslims and Jews (Cohen et al.,
2009; Tjew-A-Sin & Koole, 2018), increases aggression, prejudice, stereotyping, and intergroup
conflict (Greenberg & Kosloff, 2008).

TMT thus provides scholars a culture-based approach to explain the psychological root of
anti-Semitism attitudes because the Jews are often considered as "the other" ethnic community,
and people's hostility toward the outgroup who could challenge and do not align with their values,
a sense of self-worth and certainty (Cohen et al., 2000; Cohen et al., 2009; Pyszczynski et al.,
2019). TMT is a theoretically relevant framework to explain how non-Jewish users were motivated
to watch live-streamed ICH videos as a mechanism to reduce their perceived mortality, threats,
and fears after they understand the unique cultural heritage of the Jewish communities better by
realizing their worldviews might not be completely dissimilar to their own (Cohen et al., 2009).

Based on the above contexts, we posited the following research questions:

RQ1: Usage of live-streamed Jewish ICH videos could explain (predict) their cross-cultural
competence.

RQ2: Motivation to use live-streamed Jewish ICH videos could moderate the relationship between
the usage and subsequent cross-cultural competence level.

RQ3: Demographics of live-streaming users could moderate the relationship between cross-
cultural competence and attitudes toward the Jewish people.
RQ3-1: The gender of live-streaming users could moderate the above relationship.
RQ3-2: The age/generational cohort of live-streaming users could moderate the above
relationship.
RQ3-3: The ethnicity of live-streaming users could moderate the above relationship.

RQ4: Live-streaming users' cross-cultural competence level could affect their attitudes toward the
Jewish people.

Theoretical Model

The following theoretical model visualises the relationships between the above-postulated
research questions to guide our study (Refer to Figure 1 below).
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Figure 1. Theoretical Model
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Methodology
Justifications for Online Data Collection

Our study employed an online quantitative questionnaire to survey live-streaming users in
the U.S. For the design of this survey, please refer to Ge et al. (2024). The research protocol was
reviewed and approved by the University of Texas at El Paso (2208713-2) as a low-risk and
exemptible project. The selection of online data collection is justified because similar live-
streaming studies have already used this method to study consumer behaviours (Chen & Liao,
2022; Mao, 2022). Furthermore, nearly one-third of Internet users watch at least one streaming
video weekly, and many live-streaming videos is delivered via popular social media platforms
(Kutuchief, 2022). Therefore, it is likely that online data collection is the most efficient way to
reach and recruit live-streaming users to take part in our study. We employed the Amazon
Mechanical Turk (i.e., M-Turk) (Litman & Robinson, 2021) and Question Pro platforms to recruit
participants who received various incentives to encourage participation. As an online workforce
recruitment platform, Amazon M-Turk has gained popularity among social scientists (Berinsky et
al., 2012). M-Turk enables researchers to recruit inexpensive participants and address the concerns
of external validity and generalization by student samples (Berinsky et al., 2012).

Sampling Method and Sampling Characteristics

Around 50.4% of the participants are male (N=286), while 48.8% are female (N=277).
Participants from 20-29 years old account for 57.4% of the sample (N=304). Corresponding to the
generational cohort, Generation Z users (born after 1996) account for 45.4% of the participants
(N=258). Regarding the marital status of the participants in this study, single participants account
for 51.9% of the sample (N=295), while married participants are 273 (equivalent to 48.1% of the
sample). The ethnicity distribution of the sample includes self-identified Whites (N=207, 36.4%),
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Blacks (N=53, 9.3%), Asians (N=20, 3.5%), Hispanics/Latinos (N=253, 44.5%), Jewish (N=64,
11.32%), and others (N=23, 4.0%) (Refer to Table 1).

Table 1.
Demographics of the Participants
Characteristics Categories N %
Gender Male 286 50.4
Female 277 48.8
Age 20-29 Years Old 304 57.4
30-39 Years Old 167 31.3
40-49 Years Old 50 9.38
50-59 Years Old 7 1.31
61 Years Old and Above 5 0.94
Gen Z (born after 1996) Generation Z Users 258 454
Non-Generation Z Users 275 48.4
Marital Status Single 295 51.9
Married 260 45.8
Divorced 8 1.4
Remarried 4 0.7
Widowed 1 0.2
Race Hispanic 253 44.5
Whites 207 36.4
Blacks 53 9.3
Asians 20 3.5
Jewish 64 11.32
Other 23 4.0
Race Cohort Jewish Participants 64 11.30
Non-Jewish Participants 504 88.70
Note. N=568.

Regarding the time spent using live streaming technology each week, around 31.7% of the
sample (N=180) used the technology daily, and 41.7% (N=237) of the participants used the
technology 3-5 times a week. In comparison, 26.66% (N=151) seldom used the technology. Those
who had never used the technology were removed from the sample as invalid participants (Refer
to Table 2 below). Regarding the purpose of using live streaming technology, around 22.14% of
the sample (N=127) used live streaming technology for less than 30 minutes each time, and 39.4%
(N=224) of the participants used the technology between 31 minutes and one hour each time.
Around 30.6% of the participants (N=174) used the live streaming technology between one to
three hours each time, while 7.6% (N=43) were heavy users of live streaming technology (Refer
to Table 2 below). Around one-third of the participants used live streaming to learn (around 35.1%,
N=200) and study (around 35.1%, N=200). Around 32.0% (N=182) of them attributed their use to
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the influencers, while 47.5% and 56.1% of the participants were for fun (N=270) and entertainment
(N=318) (Refer to Table 2).

Table 2.
Usage Behaviors of Live Streaming Technology and Live-Streamed ICH Videos
Types of Usage Behaviors Categories N %
Frequency of using live Every day 180 31.7
streaming weekly 3-5 times a day 237 41.7
Seldom (less than 2 times a week) 151 26.66
Time spent on live streaming Less than 30 minutes 127 22.14
each time Between 31 minutes to 1 hour 224 394
Between 1 to 3 hours 174 30.6
More than 3 hours 43 7.6
Purposes of using Live To learn the cultural heritage content of 200 35.1
Streaming ethnic minorities.
To study the cultural heritage content of 200 35.1
ethnic minorities.
Because [ am a fan of an influencer. 182 32.0
Because it is for fun. 270 47.5
Because it is for entertainment. 318 56.1
I enjoy watching live- Strongly Disagree 37 6.5
streaming content featuring  Disagree 69 12.1
Jewish culture Neutral 254 44.7
Agree 166 29.2
Strongly Agree 42 7.4
I know some Jewish live- Strongly Disagree 49 8.6
streaming influencers Disagree 119 21.0
Neutral 166 29.2
Agree 185 32.6
Strongly Agree 49 8.6
Note: N=568.

Instrumentation and Reliability Coefficients

Regarding the instrument development, users' motivations were adapted from the User
Motivation Inventory. They would use 7-point scales such as [1]: Strongly Disagree, [2]:
Somewhat Disagree, [3]: Disagree, [4]: Neutral, [5]: Somewhat Agree, [6]: Agree, and [7]:
Strongly Agree. Sample statements include the following: "I use live-streaming technology, but I
question why I continue to use it", "l would feel guilty if I quit using live video streaming
technology", "Using live video streaming technology is a sensible thing to do," "Using live video
streaming technology is consistent with my deepest principles and values" among others (Refer to
Table 3). To better detect and analyse the multi-dimensionality of these motivation factors, the
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researcher has calculated the composites for each dimension after using the Exploratory Factor
Analysis with PCA and Varimax rotation procedures. The 16-item scale was divided into
amotivation (AMO) (2 items, a=.76), regulations (R) (that combines external regulation (ER),
introjected regulation (IR), identified regulation (IDR), integrated regulation (ITR)) (12 items,
0=.92), and intrinsic motivation (IM) (3 items, a=.74). Cronbach's alpha coefficients assessed
reliability for these factors. As shown in the coefficients below, all dimensions were reliable at 0.7
(Refer to Table 3).

Table 3.
Reliability Coefficient and Factor Loadings of Motivation Scales and Composites
Factor
Questionnaire Items Mean' S.D.! Loading’
[AMO1] but I question why I continue to use it. 3.84 1.54 . 84
[AMO3] but I don't see why I should keep on bothering with 3.78 1.53 .83
it.
AMotivation (AMO) Construct Composite 3.81 1.37
(Eigenvalue= 2.84) (Cronbach Alpha=.76)
[IM1] because it is enjoyable. 5.41 1.26 79
[IM2] because it is an interesting activity. 541 1.18 78
[IM3] because it is fun. 5.58 1.12 77
Internal Motivation (IM) Construct Composite 55 0.98
(Eigenvalue= 1.30) (Cronbach Alpha=.74)
[ER1] because other people will be upset if [ don't. 3.22 1.69 .60
[ER2] because others will not be pleased with me if I don't. 3.22 1.69 .61
[ER3] I feel under pressure from others. 3.25 1.69 .63
[IR1] I would feel bad about myself if I quit using. 3.39 1.80 .70
[IR2] I would feel guilty if I quit using. 3.28 1.73 71
[IR3] I would feel like a failure if I quit using. 3.22 1.81 .69
[IDR1] it is a sensible thing to do. 4.21 1.64 75
[IDR2] because it is beneficial and important to me. 4.67 1.35 72
[IDR3] because it is a good way to achieve what [ need right 4.64 1.47 1
now.
[ITR1] because it reflects the essence of who I am. 4.34 1.51 1
[ITR2] because it expresses my values and principles. 4.37 1.53 72
Regulation (R) Construct Composite 3.80 1.21
(Eigenvalue=6.43) (Cronbach Alpha=.93)
Notes:

! Mean and S.D. are based on 7-point Likert type scales with 1=Strongly Disagree and 7=Strongly Agree

? Factor loadings are based on the results from the Exploratory Factor Analysis with Principal Component
Analysis extraction method and Varimax Rotation (KMO=.90>.80, Bartlett's Test of Sphericity,
¥*=5342.56, df=120, p<0.01)

Participants' cross-cultural competence was measured by The Intercultural Attitudes Skills
and Knowledge Short Scale (A.S.K.S) to assess "the degree to which individuals internalize
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attitudes, skills, and knowledge associated with effective and appropriate intercultural
communication". We employed the same scaling intervals that asked survey participants to
respond to the questionnaire as [1]: Not at all [I am not aware of or do not recognize this behavior],
[2]: Low degree [I am only aware of and recognize this behavior], [3]: Somewhat low degree [I
cooperate or comply with this behavior if required by others], [4]: Somewhat high degree [I
recognize the value of and prefer this behavior], [5]: High degree [This behavior is an important
priority to me], [6]: Very high degree [This behavior is natural to me, is habitual to me, and
embodies who I am].

Sample questions include the following: "I welcome and initiate interactions with people
who are culturally different from me," "I ask questions and seek answers about other cultures
different than my own", "I use a worldview different from my own to interpret the views and
actions of persons from different cultures", "I understand the importance of politics, history,
beliefs, values, economics, and communication styles to members of other cultural groups", "I
actively seek to improve my understanding of the complicated differences between cultures"
among others. The 12-item scale was divided into cross-cultural attitudes (4 items, 0=.68), cross-
cultural skills (3 items, 0=.66), and cross-cultural knowledge (5 items, 0=.80). Cronbach's alpha
coefficients assessed reliability for these factors. As shown in the coefficients below, all
dimensions were acceptable at 0.6 (Refer to Table 4).
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Table 4.
Reliability Coefficient of Cross-Cultural Competence Scales and Composites
Questionnaire Items Mean! S.D.!
I welcome and initiate interactions with people from other ethnic communities. 4.19 1.35
I reserve judgment during interactions with people from other ethnic 4.08 1.41
communities.
I ask questions about the cultural heritage of other ethnic communities. 4.06 1.29
I seek answers to questions about the cultural heritage of other ethnic 4.07 1.30
communities.
Cross-Cultural Attitude Construct Composite 4.10 .95
(Cronbach Alpha=.68)
I understand communication variations with people from other ethnic 4.22 1.25
communities.
I use a worldview different from my own to interpret the views and actions of 4.13 1.34
persons from other ethnic communities.
I act in a supportive way that recognizes the feelings of other ethnic 4.39 1.30
communities.
Cross-Cultural Skill Construct Composite 4.25 1.00
(Cronbach Alpha=.66)
I understand the importance of politics, history, beliefs, values, economics, and 4.45 1.28
communication styles to members
I am aware of rules and biases characteristics of my own ethnicity. 4.44 1.28
I can describe my personal rules and biases characteristics of my own 4.30 1.26
ethnicity.
I actively seek to improve my understanding of other ethnic communities. 4.33 1.28
I am aware of how my own experiences have shaped my personal rules or 4.36 1.29
biases about other ethnic communities.
Cross-Cultural Knowledge Construct Composite 4.38 .95
(Cronbach Alpha=.80)
Notes.

I Mean and S.D. are based on 6-point scales with 1=Not at all and 6=Very high degree

Participants attitudes toward the Jewish people were adapted from the Survey of American
Attitudes toward Jews published by PEW (2021) with a list of five-point Likert statements with
[1]: Strongly Disagree, [2]: Disagree, [3]: Neutral, [4]: Agree, and [5]: Strongly Agree. Sample
statements include items such as below: "Jews stick together more than other Americans”, "Jews
are more loyal to Israel than to America”, "Jews have too much control and influence on Wall
Street”, "Jews have many faults", "Jews want to weaken our national culture by supporting more
immigrants coming to our country”, "Jews pretty much run the movie and television industries",
"Jews have contributed much to the cultural life of America", "I am very concerned about violence
against Jewish people", "l am very concerned about discrimination against Jewish people", and
"I enjoy learning more about Jewish culture”, among others. The 27-item scale was divided into
collectivism (4 items, a=.53), Jewish affinity (3 items, a=.73), against anti-Semitism incidents (13
items, 0=.907), and xenophobia (2 items, a=.45). Cronbach's alpha coefficients assessed reliability
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for these factors, and two factors with reliability coefficients lower than .60 were removed (Refer
to Table 5).

Table 5.
Reliability Coefficient and Factor Loadings of Attitudes toward the Jewish People Scales and
Composites
Questionnaire Items Mean! S.D.! Factor
Loading’
Jews place a strong emphasis on the importance of family life. 3.45 .96 71
Jews stick together more than other Americans. 3.24 .90 .66
Jews have contributed much to the cultural life of America. 3.40 .99 .55
Collectivism Construct Composite 3.37 .68
(Eigenvalue =1.25) (Cronbach Alpha=.53)°
I have Jewish friends. 3.25 1.16 .83
I have Jewish colleagues. 3.29 1.12 75
I have participated in Jewish cultural activities. 3.56 98 .65
Jewish Affinity Construct Composite 3.15 .88
(Eigenvalue =1.69) (Cronbach Alpha=.73)
I am very concerned about violence against Jewish people. 3.51 .99 .70
I am very concerned about discrimination against Jewish 3.54 1.06 .68
people.
I am very concerned about vandalism against Jewish 3.54 1.02 .78
synagogues and cultural artifacts.
Against Anti-Semitism Incidents Construct Composite 3.53 .84
(Eigenvalue =3.29) (Cronbach Alpha=.76)
Jews don't care what happens to anyone but their own kind. 2.67 1.13 .69
Jews have too much power in the United States today. 2.76 1.15 .66
Jewish business people are so shrewd that other people do not 2.66 1.06 .66
have a fair chance at competition.
Jews are more willing than other to use shady practices to get 2.56 1.12 .69
what they want.
Jews have a lot of faults. 2.63 1.05 72
Jews are responsible for an increase in U.S. immigration. 2.57 1.09 .70
Jews want to weaken our national culture by supporting more 2.41 1.07 74
immigrants coming to our country.
Jews killed Christ. 2.67 1.14 .67
The movie and television industries are pretty much run by 2.68 1.09 .70
Jews.
Jews still talk too much about what happened to them in the 2.65 1.19 .67
Holocaust.
Jews have too much power in the business world. 2.85 1.08 .53
Jews have too much control and influence on Wall Street. 2.83 1.09 .58
Jewish employers go out of their way to hire other Jews. 2.86 1.03 Sl
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Stereotypes of The Jewish People Construct Composite  2.68 .76
(Eigenvalue =7.04) (Cronbach Alpha=.91)
Jews always like to be at the heart of things. 2.97 95 .70
Jews are more loyal to Israel than to America. 3.02 1.04 .52
Xenophobia Construct Composite’>  2.99 .80

(Eigenvalue =1.04) (Cronbach Alpha=.45)

Notes.

! Mean and S.D. are based on 5-point Likert scales with 1=Strongly Disagree and 5=Strongly
Agree

2 Factor loadings are based on the results from the Exploratory Factor Analysis with Principal
Component Analysis with Varimax (KMO=.89>.80, Bartlett's Test of Sphericity, ¥*=5385.92,
df=351, p<0.01)

3 Composite indices lower than .60 were removed from later analyses due to low-reliability
coefficients.

Findings
Will Using Live-Streamed Jewish ICH Videos Predict Cross-Cultural Competence? (RQ1)

Enjoyment of live-streamed Jewish ICH videos consistently positively predicted users'
cross-cultural competence by increasing their attitudes (p=.22, t=4.76***), knowledge (B=.17,
t=3.69***) and skills (B=.15, t=3.15***) related to ethnic minorities, while knowing live-
streaming influencers does not (Refer to Table 6).

Table 6.
Linear Regression Analysis of Live Streamed ICH Usage on Cross-Cultural Competence
Cross-Cultural Competence

Cross-Cultural Cross-Cultural Cross-Cultural
Live-Streamed ICH Usage Attitudes Knowledge Skills
Model 1' Model 2 Model 3’
I enjoy watching live-streaming content Standardized Standardized Standardized
featuring Jewish culture Coefficients Coefficients Coefficients
p=.22 B=.17 p=.15
t=4.76%** t=3.69%** t=3.15%%*
Model ' Model 2° Model 3°
I know some Jewish live-streaming Standardized Standardized Standardized
influencers Coefficients Coefficients Coefficients =
p=-.04 p=-.07 -.02
t=-.89 t=-1.41 t=-.44
Notations. * p<0.05 ¥ p<0.01  *** p<0.001

Notes.

I'R=.20, R square=.04, F=12.30, df 2/565, p<.001, Durbin-Watson=.87, VIF=1.26
2R=.15, R square=.02, F=6.83, df 2/565, p<.001, Durbin-Watson=1.29, VIF=1.26
3 R=.14, R square=.12, F=5.58, df 2/565, p<.004, Durbin-Watson=.46, VIF=1.26
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Will Users' Motivation Moderate the Relationship between Usage of Live-Streamed Jewish ICH
Videos and Subsequent Cross-Cultural Competence? (RQ2)

Users' intrinsic motivation to use live-streaming platforms for entertainment and fun
moderates the relationships in cross-cultural attitudes (=.27, t=6.64***) and knowledge (B=.31,
t=7.79***); however, regulations such as social expectations, social norms, peer pressure, and
compliance negatively moderate the above relationship in cross-cultural attitudes (p=-.11, t=-
2.35*) and knowledge (B=-.20, t=-4.38%*) (Refer to Table 7).

Table 7.
Hierarchical Regression Analysis of Live-Streaming Usage on Cross-Cultural Competence as
Moderated by Users' Motivation

R square Standardized B t

Cross-Cultural Attitudes

Model 1: F=12.30, df= 2/565, p<0.001

I enjoy watching live-streaming content 22 4.76%**
featuring Jewish content.

I know some Jewish live-streaming -.04 -.89
influencers.
R after step 1 20
R square after step 1 .04
Model 2: F=16.796, df=5/562, p<0.001
I enjoy watching live-streaming content 20 4.59%**
featuring Jewish content. -.01 -.14
I know some Jewish live-streaming
influencers.
Amotivation (AMOS) -.03 -.64
Intrinsic Motivation (IM) 27 6.64%**
Regulations (R) -.11 -2.35%
Incremental R square for Group 2 .09
R after step 2 .36
R square after step 2 13

R square Standardized 3 t

Cross-Cultural Knowledge

Model 3: F= 6.83, df=2/565, p<0.001

I enjoy watching live-streaming content 17 3.69%**
featuring Jewish content.

I know some Jewish live-streaming -.07 -1.41
influencers.

310



Yang et al.

R after step 1 15
R square after step 1 .02

Model 4: F=20.39, df=5/562, p<0.001
I enjoy watching live-streaming content .16 4.59%**

featuring Jewish content. -.14

I know some Jewish live-streaming

influencers. -.00 -.64
A-motivation (AMO) .02 45
Intrinsic Motivation (IM) 31 7.79%**
Regulations (R) -.20 -4.38%*
Incremental R square for Group 2 13

R after step 2 .39

R square after step 2 15

Notations. * p<0.05 ¥ p<0.01 ***p<0.001
Will Users' Demographics Moderate the above Relationships? (RQ3)

As demonstrated in Table 8, only users' generation (whether they belong to Gen Z or not
as an age/generational cohort) moderates the relationships stipulated in RQ1 and RQ2. Older (non-
Gen Z cohort) moderates the relationship between cross-cultural competence and attitudes toward
the Jewish people. Gen Z users tend to have lesser Jewish affinity (B=-.28, t=-6.63***), lesser
stereotypes of the Jewish people (B=-.24, t=-5.75%*%), stronger opposition to anti-Semitism
incidents (B=.17, t=4.10***) (Refer to Table 8).

Table 8.
Hierarchical Regression Analysis of Cross-Cultural Competence on Attitudes toward the Jewish
People as Moderated by Users' Demographics

R square Standardized B t
Jewish Affinity
Model 1: F=1.94, df= 3/524, p>0.05
Cross-Cultural Attitudes A2 2.04%*
Cross-Cultural Knowledge .03 42
Cross-Cultural Skills -.07 -1.09
R after step 1 A1
R square after step 1 .01
Model 2: F=20.907, df=6/521, p<.001
Cross-Cultural Attitudes .06 1.05
Cross-Cultural Knowledge .04 .64
Cross-Cultural Skills .08 1.33
Gender® (Male) .10 2.45%*
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Gen Z° -.28 -6.63%%**
Race® (Jews) 25 6.16%**
Incremental R square for Group 2 18
R after step 2 44
R square after step 2 .19
Against Anti-Semitism Incidents
Model 3: F=31.85, df= 3/524, p<.001
Cross-Cultural Attitudes .16 2.95%*
Cross-Cultural Knowledge .20 3.31%**
Cross-Cultural Skills .09 1.48
R after step 1 .39
R square after step 1 15
Model 4: F=19.830, df=6/521, p<.001
Cross-Cultural Attitudes 18 3.34%**
Cross-Cultural Knowledge 15 2.43*
Cross-Cultural Skills .08 1.30
Gender® (Male) -.05 -1.20
Gen Z° 17 4.10%*
Race® (Jews) .01 25
Incremental R square for Group 2 .03
R after step 2 43
R square after step 2 .19
Stereotypes Of The Jewish People
Model 5: F=21.84, df= 3/524, p<0.001
Cross-Cultural Attitudes -.15 -2.62%*
Cross-Cultural Knowledge -.04 -.59
Cross-Cultural Skills -.19 -3.13%*
R after step 1 33
R square after step 1 A1
Model 6: F=19.830, df=6/521, p<0.001
Cross-Cultural Attitudes -.18 -3.20%*
Cross-Cultural Knowledge -.02 -.29
Cross-Cultural Skills -.11 -1.87
Gender® (Male) -.11 2.61%
Gen Z° -.24 =575k
Race® (Jews) -.00 -.02
Incremental R square for Group 2 .07
R after step 2 43
R square after step 2 .18

Notations. * p<0.05 ¥ p<0.01 ***p<0.001

Notes.
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Coded as O=female, 1=male.
b Coded as 0=Non-Gen Z users, 1=Gen Z users (born after 1996)
¢ Coded as 0=Non-Jewish people, 1=Jewish people

Will Cross-Cultural Competence Predict Attitudes toward the Jewish People? (RQ4)

Favorable cross-cultural attitudes increase affinity (B=.12, t=2.04*) but reduce negative
stereotypes (B=-.15, t=-2.62*%) of the Jewish people. Increased cross-cultural attitudes also cause

stronger opposition against anti-Semitism incidents (=.16, t=2.95**) (Refer to Table 9).

Table 9.

Linear Regression Analysis of Cross-Cultural Competence on Attitudes toward the Jewish

People

Attitudes toward the Jewish People

Jewish Affinity Against Stereotypes of the
Cross-Cultural Competence antisemitism Jewish People
Accidents
Model 1! Model 22 Model 3°
Cross-Cultural Attitudes Standardized Standardized Standardized
Coefficients Coefficients Coefficients
p=.12 B=.16 p=-.15
t=2.04* t=2.95%* t=-2.62%*
Model 1! Model 2? Model 3°
Cross-Cultural Knowledge Standardized Standardized Standardized
Coefficients Coefficients Coefficients
p=-.03 B=.20 p=-.19
t=.43 t=3.3]*** t=-3.13%*
Model 1! Model 22 Model 3*
Cross-Cultural Skills Standardized Standardized Standardized
Coefficients Coefficients Coefficients
p=.03 B=.09 p=-.04
t=.42 t=1.47 t=-.55
Notations. * p<0.05 ¥ p<0.01  *** p<0.001

Notes.

'R=.11, R square=.01, F=1.94, df 3/524, p>.05, Durbin-Watson=1.83, VIF=1.87 to 2.20
2R=.39, R square=.15, F=31.85, df 3/524, p<.001, Durbin-Watson=1.79, VIF=1.87 to 2.16
3 R=.33, R square=.11, F=21.84, df 3/524, p<.001, Durbin-Watson=2.01, VIF=1.87 to 2.20

Discussion

This study aimed to examine whether exposure to live-streamed Jewish intangible cultural
heritage (ICH) videos could enhance viewers' cross-cultural competence and subsequently reduce
anti-Semitic attitudes among U.S. audiences. Specifically, we investigated: (1) whether usage of
live-streamed Jewish ICH videos predicts cross-cultural competence; (2) how viewers' motivations
moderate this relationship; (3) the role of demographic factors in shaping attitudes toward Jewish
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communities; and (4) whether enhanced cross-cultural competence translates into more positive
attitudes toward Jewish people.

Our findings provide empirical support for the effectiveness of live-streaming platforms as
tools for cultural understanding and prejudice reduction. First, we found that enjoyment of live-
streamed Jewish ICH videos significantly predicted increased cross-cultural competence across all
three dimensions—attitudes (=.22, p<.001), knowledge (f=.17, p<.001), and skills (B=.15, p<.01).
Second, this relationship was positively moderated by users' intrinsic motivation (entertainment
and fun), while external regulations (social pressures and compliance) showed negative
moderation effects. Third, Generation Z users demonstrated a unique pattern of responses, showing
less Jewish affinity (f=-.28, p<.001) but stronger opposition to anti-Semitism (B=.17, p<.001)
compared to older cohorts. Finally, enhanced cross-cultural competence, particularly in attitudes,
was associated with increased Jewish affinity (f=.12, p<.05) and reduced negative stereotypes
(B=-.15, p<.01).

Reducing mortality salience results from increased cross-cultural competence toward the
Jewish people. Based on Terror Management Theory (Solomon et al., 1991), exposure to and
enjoyment of Jewish ICH videos have increased users' cross-cultural attitudes and knowledge,
resulting in better affinity with the Jewish people and lesser stereotypical perceptions. According
to Champion (2021), heritage cannot merely be kept as passive preservation but rather needs to be
actively manifested while being transmitted to other cultures in a strongly interconnected way.
Additionally, better cross-cultural competence could reduce a sense of insecurity among the ethnic
majority users (Pyszczynski et al., 2003), resulting in their stronger opposition to anti-Semitism
incidents happening around them. Our study concurred with previous empirically supported
research that studied attitudes toward ethnic minorities (such as Muslims and Jews) (Cohen et al.,
2009; Tjew-A-Sin & Koole, 2018) and reduced aggression, prejudice, stereotyping, and intergroup
conflict with other ethnic minorities (Greenberg & Kosloff, 2008). Social media can create this
infrastructure to facilitate worthwhile exchanges of culture (Giaccardi, 2012, p. 137).

Our results contribute to Pettigrew and Tropp's (2008) meta-analysis of more than 500
studies across 38 countries showing affective factors (decreasing anxiety, increasing empathy)
mediated prejudice reduction better than cognitive factors. Greater mortality salience
diminishment and cross-cultural competence following ICH video exposure improves dispositions
toward Jewish people. While knowledge was the weakest mediator, digital platforms uniquely
combine knowledge transmission with emotional engagement. Live streaming reduces both
cognitive and affective contact components, providing comprehensive prejudice reduction. Pereira
da Costa et al.'s (2024) meta-analysis of 88 studies confirms digital intergroup contact significantly
reduces prejudice, with computer-mediated communication showing particularly strong outcomes,
consistent across different outgroups.

Our study found disparate engagement and attitude changes across age cohorts. Francis
and Hoefel (2018) identify Generation Z values personal authenticity, resists categorization, but
commits to dialogue for conflict resolution. Four core behaviors drive Gen Z: individual
expression without labels; mobilization for multiple causes; belief dialogue solves conflicts;
analytical pragmatism toward institutions. Seventy percent of Gen Zers actively support identity-
related causes (Francis & Hoefel, 2018), showing digital nativity and blending virtual/offline
experiences.

Our predominantly Hispanic sample (44.5%) from a metropolitan area demonstrated
complex attitudes—Ilower Jewish affinity scores yet strong opposition to anti-Semitism. Kovac's

314



Yang et al.

(2023) study found 70% of metropolitan Hispanic participants viewed anti-Semitism as
discrimination despite lower affinity, possibly influenced by geopolitical sympathies, suggesting
opposition to discrimination can coexist with cultural distance. The metropolitan context provided
exposure to diverse communities and educational opportunities about discrimination. Hersh and
Royden's (2023) national survey showed variation in anti-Semitic attitudes among young Hispanic
Americans across geographic contexts. Our results suggest metropolitan Hispanic viewers of
Jewish ICH content can develop principled opposition to anti-Semitism without high cultural
affinity—supporting that digital cultural engagement reduces prejudice through multiple pathways
beyond affinity-building.

Contrasting with similar research in the Chinese context (Ge et al, 2024), our results show
differences in digital platforms' role in shaping cross-cultural competence. While this U.S. study
found favorable cross-cultural attitudes significantly reduced Jewish stereotypes, the Chinese
study showed no statistically significant relationship between cross-cultural competence and
stereotypical perceptions. User motivations diverged: amotivation and regulation were significant
moderators for China, while intrinsic motivation and regulation were significant in the U.S.

These differences reflect distinct societal approaches. The U.S.'s open digital ecosystem
allows diverse counter-narratives (Ramasubramanian, 2016), while China's regulated media
constrains cultural representations (Yang, 2014). Furthermore, the U.S. emphasizes
multiculturalism and individual identity expression, supported by civil rights discourse making
audiences receptive to stereotype change (Berry, 2013; Dovidio et al., 2017). China's "unity in
diversity" (minzu tuanjie) policy emphasizes harmony over examining intergroup biases (Leibold,
2013).

Conclusion

Zannettou et al. (2020) identified 'fringe web' communities generate antisemitism, but
overall, our study illustrates how platforms can counter such trends through cultural
comprehension. Our research therefore advances understanding of how live-streaming platforms
combat anti-Semitism through cultural engagement. By examining U.S. viewers' motivations and
behaviors when consuming Jewish intangible cultural heritage content, we demonstrate that
enjoyment—not mere exposure—drives meaningful increases in cross-cultural competence across
attitudes, knowledge, and skills. This finding has critical implications: Jewish ICH videos must
prioritize engaging, entertaining formats to maximize prejudice-reduction potential. Our results
support Terror Management Theory by showing enjoyable cultural content reduces existential
anxiety and defensive responses toward Jewish communities. The relationship between enhanced
cross-cultural competence and reduced anti-Semitism held true even accounting for complex
motivational and demographic factors, underscoring digital platforms' robust potential for
intercultural understanding and prejudice reduction.

Our findings empower policymakers and scholars to recognize the importance of Jewish
culture and live-streaming technologies' role in developing inclusive public awareness programs.
These empirical findings can enable Jewish communities to develop data-driven live-streaming
strategies for effective engagement with U.S. residents, offering insights for national and
international Jewish communities to maximize these innovations popular among young
demographics.

Several limitations merit consideration. First, the sample's demographic composition,
including a large Hispanic Gen Z population, limits generalizability to the broader U.S. population,

315



Journal of Ethnic and Cultural Studies Copyright 2025
2025, Vol.12, No. 5, 296-324 ISSN: 2149-1291
http://dx.doi.org/10.29333/ejecs/2444

likely attributed to survey distribution through networks associated with a large state university.
However, this limitation does not diminish our contribution since Hispanics are America's fastest-
growing minority (Kovac, 2023), and interviews with 125 metropolitan young Hispanics (18-40)
reported no discrimination against Jewish communities (Kovac, 2023). The Gen Z predominance
makes the findings particularly relevant for future Gen Z-focused research.

Second, convenience sampling limits randomness and representativeness of the cross-
sectional live-streaming population. Future research should recruit more diverse samples to
examine whether predictability of user motivation, intercultural competence, and demographic
factors remains strong.

Third, we did not include ICH content type as a moderator variable. While 36.6% of
participants agreed with enjoying Jewish cultural live-streaming content, we could not control
prior exposure. Future research should explore whether various ICH video types (festive events,
knowledge, practices, oral tradition, performing arts, ritual, social practices) (UNESCO, 1992-
2003a) affect proposed relationships.

Critically, data collection preceded the 2023 Hamas attack. ADL documented over 10,000
antisemitic incidents (October 2023-September 2024)—the highest since 1979 and 200% increase
from previous year—while CAIR reported record-high anti-Muslim incidents reaching 8,061 in
2023 (Honderich, 2024). Social media platforms emerged as what Khamis and Dogbatse (2024)
term a "double-edged sword" in conflict coverage—offering diverse perspectives while presenting
verification, polarization, and disinformation challenges.

In conclusion, livestreaming provides a less regulated creative space for Jewish
organizations to promote Jewish culture through cultural competence programs. Combining
livestreaming platforms with key opinion leaders/influencers (Rudy Rochman, Shai Davidai, Noy
Leyb) could also enhance communication campaigns promoting Jewish ICH content and
addressing anti-Semitism (Israel Journey, 2024).
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